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Top 10 Visitor Origin States
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Top 10 Visitor Origin Markets

Chicago, IL

Green Bay/Appleton

Madison

Wausau-Rhinelander

Minneapolis/St. Paul, MN

La Crosse/Eau Claire

Rockford, IL

Davenport,lA

Des Moines/Ames, IA

Cedar Rapids/Dubuque, IA
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Public Relations

January - December 2025

48 MEDIA PITCHES

AFAR, Conde Nast Traveler, IMM New York, IPW

132,957 7 HOSTED WRITERS/
IMPRESSIONS FROM 11 LOCAL
BROADCAST MENTIONS INFLUENCERS
It's surprisingly hard to get your stone onto the bull's- January 8 — Wicked Playdate Tiana Attride (AFAR)
eye, as several Afar staffers discovered on the ice February 7 — Little Lovebug Bash Erica Zazo (Forbes Travel)
sheets of Wauwatosa Curling Club. February 20 — Winter’s End Family Event Discover with Dallas (Influencer)
March 13 — Tosa Restaurant Week Brazil FAM (multiple international writers)

May 29 — Troll-Themed Daily Enrichment
June 6 — ART 64
July 17 — Wine Tasting Workshop

I was playing with a group of colleagues, who July 24 — 414 Freeze Night Market

would probably all agree they were similarly October 22 — Hoyt Park Beer Garden

) ] November 11 — Candle Workshop at The Makery
inept, and we spent several funny hours trying December 18 — Heat Haven Sauna Park

to get the stone down the sheet of ice
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Discovenr
Wauwatosa

VISIT
M MILWAUKEE

Joshing Around
Milwaukee Discover
Wauwatosa Episode

January - December 2025

Across Visit Milwaukee social channels the Wauwatosa
Joshing Around Milwaukee episode garnered:

116K TOTAL

6,381 SOCIAL POST
ENGAGEMENTS

5.5% AVERAGE
ENGAGEMENT RATE
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AN OXFORD ECONOMICS COMPA NY

2025 Sales Lead
Economic Impact

$3.9 MILLION TOTAL

ECONOMIC IMPACT

$314.5K
State & Local Tax Rev.
13 13K
Events Booked Attendees
4.1K HOTEL
ROOM NIGHTS SOLD
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Content Marketing

January - December 2025

Across Visit Milwaukee social channels and
newsletter campaigns general Wauwatosa
promotion has garnered:

2,667,101 TOTAL

126K SOCIAL POST
ENGAGEMENTS

12,459 LINK CLICKS

ACROSS PLATFORMS
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o E———— Web Performance

January - December 2025

Across Visit Milwaukee’s website, Wauwatosa-
focused landing pages garnered:

30.1K
TOTAL SESSIONS

Discover Wauwatosa f“j'. :

Explore the vibrant spirt of our community - from ‘e
cultural celebrations to family-friendly festivities,
there’s something for everyone. > ¥ =

i s

49.1K

PAGE VIEWS

Wauwatosa

63.8% AVERAGE
Located just 15 minutes west of downtown, Wauwatosa is an urban enclave with a timeless charm. Known EN GAGEM ENT RATE
affectionately by locals as “Tosa,” the city is a walkable destination comprised of five dynamic districts. Expé 2

Qublic murals, stroll the European-style village center, or shop local boutiques. Enjoy the outdoor parks, paths, and




*Campaign to date through 8/31/2025

Mama Rosa
Organic Promotion

January - December 2025

S

Across Visit Milwaukee social channels, newsletter
campaigns and blog mentions, Mama Rosa
promotions have garnered:

788,855 TOTAL
IMPRESSIONS

49,530 SOCIAL POST

ENGAGEMENTS
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SHOP SMALL.
DREAM BIG.

Wauwatosa’s holiday
magic awaits.

5

DISCOVER

WAUWATOSA

S

Expedia Winter
Campaign 2024/25

November1, 2024 - January 31, 2025

The campaign generated 963,606 impressions
and 1,115 clicks to the Wauwatosa landing page,
resulting in a 0.12% click-through rate

$24,681 IN
BOOKING REVENUE

188 CONFIRMED
ROOM NIGHTS

218 CONFIRMED
TRAVELERS
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Fall and Winter
Campaign 2025

September - December 2025

So far, this ongoing campaign generated 1.92 million
impressions and 22,695 clicks, resultingin a
3.1% average click-through rate.

1.9 MILLION

IMPRESSIONS

72,843 SOCIAL POST
ENGAGEMENTS

21,969

MESSAGED VISITORS




The Ultimate

Wauwatosa

Family Getaway

WANDERLUST DOESN'T HAVE AN AGE

LIMIT, AND AN INSPIRED SENSE OF

AWEDOESNT HAVE AN EXPIRATION DATE. IN THE €ITV OF WAUWATOSA,
YOU CAN UNCOVER THE MABIC OF THIS MILWAUKEE SUBURD

AND CREATE FAMILY MEMOR!!

THINGS 1000

Just minutes from downtown Wauwatosa,
Mitwaukee County Zoo sprawis

r0ss 190 acres, housing 2,200 animais in

ughtfulty designed habitats, Watch lions

y their domain and otters perform their

sun
graceful underwater batiet, Dor't skip the
charmingly retro Moid-A-Rama machines for

ES THAT'LL LAST A LIFETIME.

The warmes moriths bring an aay of free
famiy events. The Tosa Tonight Concert
Series transforms Hart Park fto an Impromptu
lewn party weeidy with bisnikets and pene
baskets dotting the grass. HartFest celebrates
summes with BBQ, food trucks and e music
i o, Tk s
Vilage, including KidsFest,

bouncy houses, fa

unique souvenis.
Five minutes east at American Family Field,
Mitw:

For the cutturally o

raukee Brewers deiiver more thar

center stage. When winter approaches, the
/auwatosa Christkindimarkt trings European
charm Heated beer tents wath five mu
nestied an o
twnikling holday bgh

restiess young fas

Tosa Tonight

THERE’S

SO MUCH
MORE
TO
EXPLORE.

Discover Wauwatosa — Just 15 minutes from

Milwaukee, our five districts are packed with
treasures to uncover.

PLAN YOUR TRIP AT

75: Stop in for casual cu
find somemmg 1o treat your tastebuds at or
award-winning restaurants.

RE PARKS: Spend the day in our nine lus
parks, exploring our scenic trails, and relax
our beer gardens.

ART: Throughout the city you can tal|
12 mqu than-life murals by local and globi

Go big in Mayfair Mall a1
Mayﬁau Collection or shop small in our locz|
owned businesses

; £ Wauwatosa welcon|
Not to boast, but we've got a great communi|
matter who you are or why you're here, we 1
you to come explore the city we call home.

DISCOVER
WAUWATOSA

‘SOMETHING FOR YOU

s into 3 busting showcase of focal produce and

WHERE 10 EAT SWEET INDULGENCES
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DOWNTOWN MILWAUKEE -
15-MINUTE DRIVE

2025 Milwaukee
Official Visitors
Guide and Map

* Feature Editorial

* Full-Page Ad

* Dedicated Wauwatosa Map Region

* 12 sponsored Wauwatosa Map Points

* 110,000 guides and 125,000 maps
distributed across the greater Midwest



Wauwatosa Content Creation
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Wauwatosa
Partnership
Overview

58 OFFICIAL PARTNERS
OF VISIT MILWAUKEE

‘\I) SUPRCUBONSTATEST

—— 5 - —

S otorsmovens
B vruncr & wncr g

6 NEW WAUWATOSA-
BASED PARTNERS

2 WAUWATOSA-BASED
PARTNERSHIP EVENTS
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