
TOURISM IMPACT AND VISIT MILWAUKEE PARTNERSHIP

WAUWATOSA



TOURISM'S IMPACT 
ON WAUWATOSA



It Starts With 
a Visit

From Visit,
to Live,
to Work
to Rest

You Need to
Keep the Wheel 

Turning and 
Manage its Speed

That is the 
Work of a 

Destination 
Organization

The
Community

Vitality
Wheel

The 
Tourism 
Economy



IN 2025, VISITORS CONTRIBUTED

OF ALL SPENDING IN WAUWATOSA

11%



2025 SHARE OF TOTAL SPEND 
FROM VISITORS BY CATEGORY

71% 
Accommodations

12% 
Restaurant

13% 
Retail

27% 
Arts, Entertain.,
 and Attractions



WHO VISITS 
WAUWATOSA?

According to 2025 data from Tourism Economics, 77.1% of Wauwatosa 
visitors stay overnight and 46.1% are repeat visitors. The most common place 

of origin for visitors is metropolitan Chicago (27.8%) and the top origin state 
for visitors is Illinois (32.8%). The demographic estimates show that the 

average Wauwatosa visitor identifies as white (72%), aged 65+ (18%) and with 
a median household income of $79.1K annually.

*2025 YTD through 11/30/2025



Top 10 Visitor Origin States 

0 5 10 15 20 25 30 35

Ohio

Texas

Indiana

Florida

Missouri

Minnesota

Michigan

Iowa

Wisconsin

Illinois

%



Top 10 Visitor Origin Markets
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Minneapolis/St. Paul, MN
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Chicago, IL

% *2025 YTD through 11/30/2025



HOW DOES VISIT MILWAUKEE 
GROW TOURISM TO 
WAUWATOSA?



ELEVATING 
WAUWATOSA’S BRAND



Public Relations

48 MEDIA PITCHES

January – December 2025

AFAR, Conde Nast Traveler, IMM New York, IPW 

132,957
IMPRESSIONS FROM 11 LOCAL 

BROADCAST MENTIONS

January 8 – Wicked Playdate

February 7 – Little Lovebug Bash

February 20 – Winter’s End Family Event

March 13 – Tosa Restaurant Week

May 29 – Troll-Themed Daily Enrichment

June 6 – ART 64

July 17 – Wine Tasting Workshop

July 24 – 414 Freeze Night Market

October 22 – Hoyt Park Beer Garden

November 11 – Candle Workshop at The Makery

December 18 – Heat Haven Sauna Park

7 HOSTED WRITERS/ 
INFLUENCERS

Tiana Attride (AFAR)

Erica Zazo (Forbes Travel)

Discover with Dallas (Influencer)

Brazil FAM (multiple international writers)



Joshing Around 
Milwaukee Discover 
Wauwatosa Episode

6,381 SOCIAL POST 
ENGAGEMENTS

5.5% AVERAGE 
ENGAGEMENT RATE

116K TOTAL
IMPRESSIONS

Across Visit Milwaukee social channels the Wauwatosa 
Joshing Around Milwaukee episode garnered:

January – December 2025



TURNING AWARENESS 
INTO ACTION



MARKETING WAUWATOSA TO 
MEETING PLANNERS



2025 Sales Lead 
Economic Impact

4.1K HOTEL 
ROOM NIGHTS SOLD

$3.9 MILLION TOTAL 
ECONOMIC IMPACT

$2.7M 
Direct Spending

$314.5K 
State & Local Tax Rev.

13
Events Booked

13K
Attendees



MARKETING WAUWATOSA
TO LEISURE VISITORS



Content Marketing

126K SOCIAL POST 
ENGAGEMENTS

12,459 LINK CLICKS
ACROSS PLATFORMS

2,667,101 TOTAL
IMPRESSIONS

Across Visit Milwaukee social channels and 
newsletter campaigns general Wauwatosa 
promotion has garnered:

January - December 2025



Web Performance

49.1K 
PAGE VIEWS

63.8% AVERAGE 
ENGAGEMENT RATE

30.1K 
TOTAL SESSIONS

Across Visit Milwaukee’s website, Wauwatosa-
focused landing pages garnered: 

January – December 2025



January – December 2025

Mama Rosa 
Organic Promotions

49,530 SOCIAL POST 
ENGAGEMENTS

4,423 LINK CLICKS
ACROSS PLATFORMS

788,855 TOTAL
IMPRESSIONS

Across Visit Milwaukee social channels, newsletter 
campaigns and blog mentions, Mama Rosa 
promotions have garnered: 

*Campaign to date through 8/31/2025



November 1, 2024 – January 31, 2025

Expedia Winter 
Campaign 2024/25

188 CONFIRMED 
ROOM NIGHTS

218 CONFIRMED 
TRAVELERS

$24,681 IN 
BOOKING REVENUE

The campaign generated 963,606 impressions 
and 1,115 clicks to the Wauwatosa landing page, 
resulting in a 0.12% click-through rate



September – December 2025

Fall and Winter 
Campaign 2025

72,843 SOCIAL POST 
ENGAGEMENTS

21,969
MESSAGED VISITORS

1.9 MILLION
IMPRESSIONS

So far, this ongoing campaign generated 1.92 million 
impressions and 22,695 clicks, resulting in a 
3.1% average click-through rate.



2025 Milwaukee 
Official Visitors 
Guide and Map 
• Feature Editorial
• Full-Page Ad
• Dedicated Wauwatosa Map Region
• 12 sponsored Wauwatosa Map Points
• 110,000 guides and 125,000 maps 

distributed across the greater Midwest



Wauwatosa Content Creation

Bobby Portis 
Hotel Month

2024 Wauwatosa
Christkindlmarkt

Mama Rosa 
Editorial Photos

Mama Rosa 
Ribbon Cutting

Crafty Cow Discover w/ Dallas Family Fall Shoot Heat Haven SaunasOutlaw Oyster



HOW WE STAY CONNECTED TO 
THE WAUWATOSA COMMUNITY



Wauwatosa 
Partnership

Overview

6 NEW WAUWATOSA-
BASED PARTNERS 

2 WAUWATOSA-BASED 
PARTNERSHIP EVENTS

58 OFFICIAL PARTNERS
OF VISIT MILWAUKEE



THANK YOU
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